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DETAILED ACTION 

Specification 

Claims Status 
Claims 1-21 are currently pending in the Application. 

Claim Objections 

Claims 11-21 are objected to because of the following informalities- 
Concerning claims 1 1 and 21, "Computer readable media" as recited in the preamble 

section should apparently be -A computer readable medium--. 

Regarding dependent claims 12-20, "The method of..." should apparently be -The 

computer readable medium of. . 

Appropriate corrections are required. 

Claim Rejections - 35 USC §112 

The following is a quotation of the second paragraph of 35 U.S.C. 1 12: 

The specification shall conclude with one or more claims particularly pointing out and 
distinctly claiming the subject matter which the applicant regards as his invention. 

Claims 1, 1 1 and 21 (including their dependent claims) are rejected under 35 USC 1 12(2) 
as being ambiguous and confusing for failing to accomplish the desired goal stated in the 
preambles. For example, independent claim 1 recites in the preamble (and in the title) a method 
for resetting the value of a coupon based on current market information or transaction data or 
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redeemed coupon data related to the sale of a product associated with an issued coupon 
(emphasis added). However, it appears that the body of the claim discloses steps that are usually 
associated with the issuance of a coupon redeemable on a promoted product (and these steps are 
implicitly supported in any coupon issuance system and need not be explicitly recited therein). 
Thus, the body of the claim fails to achieve the stated goal featured in the preamble section. 
Therefore, the Applicant has failed to particularly claim the subject matter for which he is 
seeking patent protection. 

Further, claim 21 is said to be confusing for reciting a computer readable medium in the 
preamble section while the body of the claim contains means for or means plus function, such as 
"means for accessing market demand", instead of - -code for accessing market demand-. 



Claim Rejections - 35 USC § 102 
The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that form the 
basis for the rejections under this section made in this Office action: 
A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 
122(b), by another filed in the United States before the invention by the applicant for 
patent or (2) a patent granted on an application for patent by another filed in the United 
States before the invention by the applicant for patent, except that an international 
application filed under the treaty defined in section 351(a) shall have the effects for 
purposes of this subsection of an application filed in the United States only if the 
international application designated the United States and was published under Article 
21(2) of such treaty in the English language. 



Claims 1-21 are rejected under 35 U.S.C. 102(e) as being anticipated by Barnett, USP 
6,321,208. 
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(The steps recited in at least the independent claims are implicitly supported in any 
coupon issuance system and are performed prior to the distribution of a coupon or before a 
promotional campaign begins and may not be explicitly recited therein). 

As per claims 1-21, Barnett discloses a system for distributing in an interactive manner 
over a computer network or the Internet by an online service provider 2 of fig. 1 electronic 
coupons (Virtual coupons) received from coupon issuer 14 or coupon distributor 16 to registered 
users using remote computers 6 of fig. 1 wherein a central repository or database 40 of fig. 6 
associated with online service provider 2 stores electronic coupon packages and a database file 
42 stores users' demographic data or profile data (name, address, income, etc.,), provided by the 
users during an online registration process with the online service provider 2, and survey 
responses given by the users. First, a user initially visits the online service provider 2 web site 
and downloads or accesses generic or untargeted electronic coupons or coupon data stored in 
database 40 and the demographic data collected from the user during the initial visit (registration 
process) are used to target specific coupon data packages for subsequently downloading by the 
user. It is further understood that those specific coupon data packages generated for the user or 
specific user are stored in the database 40 of the online service provider 2 along with uniquely 
created user-specific identification indicia uniquely identifying the user or customer using or 
participating in the online coupon distribution system (col. 7: 55 to col. 8:5; Claim 1 of the 
current reference). Once the user joins the online coupon distribution system subsequent to the 
registration process during the initial visit, the user can connect or access or log into, by inputting 
via a keyboard his identification number or user-specific ID and/or login name, the online 
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service provider 2 system having an associated web site where the said user can download 
(request) from database 40 of the online service provider 2 targeted coupon data, specifically 
directed to his attention, to his personal computer 6 where the coupon data can be stored in a 
local database 30 of fig. 2 or used by the user to print one or more coupons 70 as shown in fig. 5 
using a printer 8 attached to the user's computer 6 (col. 8: 22-37; col. 8: 46-47; col. 6: 50 to col. 
7: 1 1; col. 9: 33-52). The one or more printed coupons are presented for redemption in the 
normal or conventional fashion by the specific user or customer when shopping at a desired 
retailer. Following the redemption process, subsequent to validating the presented coupons 
and applying the coupon values to the customers' transactions when the required products 
are purchased, the redeemed coupon data are transmitted by the desired retailer to a coupon 
redemption center 13 where they are electronically read and the user-specific data are recorded in 
a coupon redemption database (D/B) 12. Additionally, the user's transaction data including the 
redeemed coupon data (redemption data) are provided to the coupon issuers (manufacturers) 14 
and coupon distributors 16 of fig. 1 for integration into further marketing analysis (the retail 
location or the store 10 has means for gathering coupon data, electronically received from the 
online service provider 2 on behalf of specific customers, and means for forwarding redeemed 
coupon data to manufacturers or issuers 14 used to update their database and generate new 
targeted coupon packages for particular or identified customers associated with the redeemed 
coupon data); In other words, the coupon issuers 14 and coupon distributors 16 of fig. 1 utilize 
the user-specific data (coupons deleted, coupon printed and demographic data) along with the 
redemption data to update their database and generate or compile subsequent coupon packages 
targeted specifically or directed to the user's attention (using redemption data to update the 
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user's virtual coupons or electronic coupons) (See abstract; col. 6: 58-65; col. 7: 12-20; col. 7: 
45-55;coL 11: 39-43). 

Further, Barnett discloses an online coupon distribution system, wherein once a user joins 
the online coupon distribution system subsequent to the registration process, the user can connect 
or access or log into, by inputting via a keyboard his identification number or user-specific ID 
and/or login name, the online service provider 2 system having a web site where the said user 
can download (request) from database 40 targeted coupon data, specifically directed to the 
user's attention, to his computer where the coupon data can be stored in a local database 30 of 
fig. 2 or used by the user to print one or more coupons 70 as shown in fig. 5 using a printer 8 
attached to the user's computer 6. The downloaded coupon data include, inter alia, a coupon 
value, a product UPC code related to the featured product, an expiration date and so on. 
(Col. 8: 22-37; col. 8: 46-47; col. 6: 50 to col. 7: 1 1; fig. 5). In addition, the present system, 
via the central repository or database 40, is adapted to update or alter the coupon data 
already stored in the user's remote computer 6 local database without requiring the user's 
intervention or participation (interaction) when the user is online or visiting the service 
provider 2 web site. The system is further configured to delete expired coupons from the 
remote compute 6 local database and vary the amount or redemption (coupon) value 
associated with a non-expired coupon stored in the remote computer 6 local database, if 
need be, when the user is online (col.5: 35-45). 

In addition, and in general, Barnett explicitly discloses, in the background section, that 
US Patent 5, 176, 224 to Spector teaches a closed-loop coupon system, which consists of a kiosk 
type or coupon dispenser-printer system located at a retail store (in-store redemption system). 
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The kiosk or coupon dispenser-printer system is linked to the manufacturer's system in order to 
obtain specific coupon information. A consumer selects the desired coupon at the kiosk and the 
coupon is printed and dispensed. Subsequently, the consumer presents the printed coupon at the 
cash register where a discount is applied and the discount transaction data are transmitted back to 
the manufacturer for further marketing analysis. Furthermore, Barnet discloses that US Patent 4, 
674, 041 to Lemon teaches a system with remotely located coupon printing stations capable of 
limiting the number of coupons printed in a given time period. Each coupon station has a display 
for indicating the available coupons, selection means to allow the consumer to choose the desired 
coupon and a coupon printer for printing the selected coupon. The system disables display of a 
particular coupon when a pre-selected coupon limit has been reached. 

The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 
A person shall be entitled to a patent unless - 

(b) the invention was patented or described in a printed publication in this or a 
foreign country or in public use or on sale in this country, more than one year prior 
to the date of application for patent in the United States. 

Claims 1-21 are rejected under 35 U.S.C. 102(b) as being anticipated by Lemon, 
USP 4,674,041. 

(The steps recited in at least the independent claims are implicitly supported in any 
coupon issuance system and are performed prior to the distribution of a coupon or before a 
promotional campaign begins and may not be explicitly recited therein) 
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As per claims 1-21, Lemon teaches a system with remotely located coupon printing 
stations capable of limiting the number of coupons printed in a given time period. Each coupon 
station has a display for indicating the available coupons, selection means to allow the consumer 
to choose the desired coupon and a coupon printer for printing the selected coupon. The system 
disables display of a particular coupon when a pre-selected coupon limit has been reached. 
Indeed, the system enables a manufacturer to control its liability for coupons and to deter 
fraudulent redemption. Here, the manufacturer may prescribe (limit) a particular number of 
coupons to be redeemed collectively, i.e. throughout all retail stores, and/or at each particular 
retail store. The present system also greatly reduces the possibility of fraud by enabling coupons 
to be encoded with store identification numbers, expiration dates, uniform product codes, and 
other information at the point of distribution or at a retail store or at the time of printing (printing 
information on a customer's printed coupon). 

The present apparatus comprises, among other things, a stand-alone coupon dispensing 
terminal T (kiosk) is provided at each retail store or retail location. Each stand-alone terminal 
communicates with a host central processing unit (remote location) located remote from the 
stores. Coupons are displayed for customer selection at each dispensing terminal on a video 
menu via a cathode ray tube and touch screen combination in a fashion that enhances customer 
acceptance by reducing the time necessary to select and obtain coupons (retrieving and 
displaying coupons available to the customer upon receiving by the remote database from 
terminal T as entered by the customer via an input device the customer account). Each terminal 
may be monitored and controlled via the host computer or remote database to obtain data such as 
the number of coupons issued and the identification of customers using the terminal. The system 
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enables the manufacturer to limit, using the redemption data collected from participating 
retailers 9 POSes, the number of a particular coupon issued from a particular Terminal T 
related to a retailer's location or throughout the entire system. 

Using the present system, the manufacturer (vendor) is able to control (adjust) or to 
simply terminate in real-time the display of a particular coupon at a retailer's location or 
throughout the entire retailers' locations upon detecting, using the collected redemption 
data transmitted from the retailers' to host computer H, that a threshold limit has been 
reached. In general, each terminal includes a self-contained high speed coupon printer, 
which prints the product information, date, time of day, uniform product code, expiration 
date, a store identification number or any other information desired for particular 
applications on each coupon issued (col. 1: 55 to col. 2: 24; col. 4: 35-64). 

Additionally, Host computer H (remote database) monitors the operation of the individual 
terminals T and provides terminals T with the information necessary to dispense the coupons 
requested by customers. Host computer H stores the data, which constitute the array of coupons 
available for selection that will be displayed on each terminal T. Thus, the operator or 
manufacturer is able to control the display of coupons at each and every remote terminal T via 
host computer H. Host computer H also retains other information such as the date and time of 
day, which are used by the terminals T to achieve the desired results of the present system. Host 
computer H also is programmed to interact with terminals T to allow the operator to 
prescribe per store and collective limits for each coupon (or for the number of redeemed 
coupons), thereby controlling the manufacturers liability. More importantly, host computer 
H or remote database is programmed to receive from the terminals T coupon transaction 
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information including the number and type of coupons dispensed, store identification numbers, 
and customer account numbers. Host computer H is programmed to use the information to 
generate the weekly reports 4 and 6 (FIG. 1) for the manufacturer and retailer, respectively (col. 
4: 35-64). 

Preferably, the coupon distribution system, as shown in fig. 1, is illustrated in its role in 
the over-all coupon reporting and redemption process. The system includes a coupon control 
system, which interacts with a consumer to selectively dispense coupons as requested. The 
system also generates reports 4 and 6 regarding coupon distribution for the manufacturers and 
retailers, respectively. Here, the manufacturer is able to prescribe limits for distribution of 
particular coupons on a collective and per store basis (fig. 1). The report 4 is provided to the 
manufacturer on a periodic basis, such as a weekly basis and includes coupon distribution 
information for each retail outlet. Report 4 may include the number of coupons dispensed, the 
store identification information, the dates and times of distribution, and customer identification 
data. This information is valuable to the manufacturer both as an aid in analyzing its marketing 
techniques and in detecting fraudulent coupon distribution or redemption. The report 6 provided 
to retailers is essentially like report 4, but includes information only as to the particular retail 
store(s) involved. Typically, retailers forward the report 6 to a retail chain headquarters 10 or a 
clearinghouse 12 to provide a collective accounting for the retail chain or region. In either event, 
the coupon distribution information is presented to a redemption center 14, which receives such 
information from retailers throughout the country and prepares a billing statement and report 16 
for each participating manufacturer. The reports 16 and 4 are compared to detect errors or 
fraudulent claims. For example, if the number of coupons presented for redemption exceed the 
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number of coupons dispensed as noted in report 4, then the manufacturer may refuse to make 
payment to the retailers for the excess. Once the system is utilized, such discrepancy will be 
minimized since the manufacturer will be able to pin point and investigate error sources. The 
manufacturer will make payment to the particular retailers, thereby concluding the periodic, 
quarterly, monthly or weekly transaction (col. 3: 29 to col. 4: 6). 

The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 
A person shall be entitled to a patent unless - 

(b) the invention was patented or described in a printed publication in this or a 
foreign country or in public use or on sale in this country, more than one year prior 
to the date of application for patent in the United States. 

Claims 1-21 are rejected under 35 U.S.C. 102(b) as being anticipated by Spector, 
USP 5,176,224. 

(The steps recited in at least the independent claims are implicitly supported in any 
coupon issuance system and are performed prior to the distribution of a coupon or before a 
promotional campaign begins and may not be explicitly recited therein). 

As per claims 1-21, Spector discloses a closed-loop computer-controlled merchandising 
coupon system including a coupon printer-dispenser installed at each supermarket, thereby 
making it possible for a shopper to receive a merchandising coupon entitling him/her to a 
specified discount on the product identified in the coupon. The printer, which is computer- 
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controlled, is linked to at least one manufacturer whose product is available in the 
supermarket, the manufacturer (vendor) instructing the printer as to the data to be printed. The 
printer, when actuated by the shopper, prints on a universal coupon blank (coupon template) the 
identity of the manufacturers product and the discount to which the holder or shopper is entitled 
as determined by the manufacturer and the printed coupon is then being dispensed or outputted. 
When the shopper purchases the required product and redeems the printed coupon at a checkout 
counter at the supermarket, the shopper is accorded the specified discount (the specified discount 
is being applied accordingly). In general, checkout counters at the supermarkets or retailers 1 
POSes, having coupon dispenser installations, are linked to each respective manufacturer or 
vendor to transmit thereto redemption data, thereby completing the closed loop and the 
manufacturer (the at least one manufacturer or retailer) is being provided with a real-time 
readout or report of discount coupon transactions so that on the basis of this readout or 
report, the manufacturer or retailer can alter or update a database containing the coupon 
data or to simply alter the discount amount (associated with the product) to be printed on future 
blank coupons (for the product) in response to the redemption data (market conditions) received 
from at least one retailer or supermarket redeeming or honoring the printed coupon presented by 
the shopper (See abstract; col. 1: 9-17). 

The present system enables a manufacturer to alter in real-time the discount value 
associated with a product and corresponding with future printed coupons dispensed within 
retailers 1 locations or supermarkets' based on received redemption data (redemption rate) related 
to printed coupon identifying the product (col. 1. 66: to col. 2: 50. Here, it is desirable, that if a 
new product is being heavily promoted by way of discounts coupons, that these coupons be made 
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directly available to shoppers at the supermarket, for most shopper decisions are made at a point 
of purchase, not when the shopper sees a coupon in a magazine or newspaper. Also desirable is 
that the manufacturer be advised on-line, as it were, in regard to the volume of sales of a 
particular discounted item, for then should the volume be disappointing, he can further 
mark down the item by increasing the discount, or should the volume be greater than 
anticipated, he can decrease the discount (determining a coupon value based on the current 
market data and, once determined or computed, this information or the determined 
coupon value should be communicated or provided to the product manufacture, vendor or 
retailer -(col. 4: 15-26). 

Once again, Spector discloses a coupon printer-dispenser located at each supermarket and 
linked by satellite or other means to a computer station at the headquarters of at least one 
manufacturer (vendor) of a particular product, and the discount amount to be printed on the 
coupon or rebate is determined at headquarters and can be changed in real-time in response to the 
real-time receipt of redemption data, thereby keeping with promotional requirements or market 
conditions). Also is provided a closed loop interactive system in which the volume of coupon 
redemption transactions which take place at each supermarket is transmitted to the 
manufacturer's headquarters, from which volume the manufacturer can evaluate the 
effectiveness of his promotional campaign. The use of the closed loop system enables the 
manufacturer (or at the least one vendor) to evaluate the effect of specific discount amounts 
on shoppers and to tailor the discount on a particular product so as best to promote the 
sale of the particular product. Further, the system is also configured to associate discount 
coupons with UPC bar code indicia, imprinted thereon, so that when a coupon is redeemed, data 
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as to the transaction can be recorded at a supermarket computer terminal in digital terms and can 
also be transmitted to the manufacturer's headquarters. 

Briefly stated, these objects are attained in a closed-loop computer-controlled 
merchandising coupon system which includes a coupon printer-dispenser installed at each 
supermarket, making it possible for a shopper to receive a merchandising coupon entitling him to 
a specified discount on the product identified in the coupon. The printer, which is computer- 
controlled, is linked to at least one manufacturer whose product is available in the supermarket, 
the manufacturer instructing the printer as to the data to be printed thereon. The printer, when 
actuated by the shopper, prints on a universal coupon blank the identity of the manufacturer's 
product and the discount to which the holder is entitled as then determined by the manufacturer, 
the printed coupon then being dispensed. When the shopper purchases this product, featured on 
the printed coupon, and redeems the coupon at a checkout counter at the supermarket, he is 
accorded the specified discount. Checkout counters at the supermarkets having coupon dispenser 
installations therein are linked to each manufacturer, thereby completing the loop and the 
manufacturer being provided with a readout or report of discount coupon transactions so that on 
the basis of this readout, he can alter the discount amount to be printed on the blank coupon. 

See col. 4: 30 to col. 5: 20; figs 1-4. 

Finally, in the present system, the discount to be accorded is determined not long in 
advance of a sale (or is determined in substantially real-time), but on the day of the sale when an 
announcement of the sale appears on electronic sign 10 within a retailer's location. The typical 
manufacturer of products, sold in supermarkets, has a line of diverse products, and what he 
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instructs dispenser 12 is which product identification and size to print and also the discount to be 
accorded this product. The shopper 20 then takes the printed coupon 17 and goes to a shelf to 
remove the product therefrom. He puts the product in his shopping cart along with other products 
to be purchased. At the checkout counter, the store clerk not only scans on a reader the UPC code 
on the purchased product subject to discount, but he also scans the UPC code on the machine- 
readable discount coupon to record in a local computer terminal 22 associated with the checkout 
counter the discount given to the product. The data regarding coupon discount transactions, 
which are entered into computer terminal 22 are transmitted by a satellite, cable, telephone or 
other link to computer station 19 at the manufacturers headquarters, thereby closing the loop. 
Thus at the headquarters, one or a vendor or a manufacturer of a product is able not only 
to instruct the printer-dispenser 12 of fig, 2 what coupons to print and the discount to be 
given the product on sale, but also to see and evaluate the reaction to the sale, for 
headquarters are informed as to the volume of coupon transactions in all supermarkets 
throughout the system. And headquarters or respective vendors can on the basis of 
incoming information (redemption data or market conditions) raise or lower the discount 
being given on a particular product or item so as to best promote the given product without 
unduly lowering its price. Hence in this system, the manufacturer interacts with the retail 
operation, and both the manufacturer and the retailer benefit from this interaction. It is 
herein understood that when one part (coupon value) of the stored coupon data related to a 
product from a vendor is modified in response to incoming redemption information 
(market conditions), then all subsequently printed coupons corresponding to the product 
will be altered accordingly. 
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See (Col. 6: 43 to col. 7: 9; See claims 1, and 3-4). 



Conclusion 

Any inquiry concerning this communication from the Examiner should be directed to 
Jean D. Janvier, whose telephone number is (571) 272-6719. The aforementioned can normally 
be reached Monday-Thursday from 10:00AM to 6:00 PM EST. If attempts to reach the Examiner 
by telephone are unsuccessful, the Examiner's Supervisor, Mr. Eric W. Stamber, can be reached 
at (571) 272- 6724. 

Non-Official- 571-273-6719. 
Official Draft : 571-273-8300 
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Jean D. Janvier 

JDJ Patent Examiner 

Art Unit 3622 




